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This paper examines the public relations activities by the Imperial Japanese Navy in 

the prewar period, using the dispatch of warships and military bands for the inspection 

of the reservists as a case study. 

In June 1919, the first dispatch of warships, whose main purpose was public relations, 

was a success, mobilizing more than 130,000 people who viewed the warships, and were 

entertained by a military band. As a result, there was a growing demand within the 

Navy Department for the dispatch of warships and military bands for the purpose of 

public relations activities, and public relations activities were implemented as a 

“byproduct” of the inspection of the reservists on board the ship. 

 


