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The Development of Poetry Journalism around 1960 and Yasukazu Fujimori:
Focusing on the Poetry Magazine Gendai-shi

Kunihiko KATO

It has been recognized that Gendai-shi functioned as a magazine to establish “the
golden age of poetry journalism” that arose around 1960. However, despite its reputation,
the number of magazine copies kept small by the circulation level. At that time, one
young poet, Yasukazu Fujimori, won the prize held by Gendai-shi. The distinctive
characteristics of his works were the direct sexual expressions that did not emerge in
previous Japanese poems. Although his works acquired great attention from the
publishing industry in those days, his fame did not last long, and the sales of Gendai-shi
remained unchanged. This paper aims to point out the essential aspect of poems in
general by referring to how journalism tried to illustrate the emergence of Fujimori as

an epoch-making incident mainly for commercial purposes.



