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Utilizing Multi-media in Pacification and Propaganda Activities in Rural Areas of Manchukuo

Le WANG

This study examines the role of media in Japanese pacification and propaganda activities in
rural Manchukuo from 1936-1945. It focuses on how a mobile propaganda team undertook
the task of “pacifying” colonial subjects in rural areas, which accounted for more than 90% of
the total population in Manchukuo. By scrutinizing Senbu geppo [Pacification Monthly], this
paper outlines the picture and development of how the propaganda team utilized various
media devices, such as giving out speeches and showing propaganda films to illiterate people.
Building on their successful experiences, when the propaganda team moved to inland areas to
face ethnic groups with different cultural backgrounds, they adapted similar propaganda
methods, including holding Lama temple ceremonies and using propaganda automobiles. The
research concludes that Japanese authorities exploit the complementary relationship between

multiple media types to enhance the efficacy of propaganda.



