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The Presence of Osaka Nikkasha Which Obstructed the Progress of Manshukoku Tsushinsha
in Advertising Business
: Environment of Communications Enterprise at China in Early Showa Period

Katsuya KIHARA

Manchuria News Agency(Koku-tsu,established in 1932) served a vital role in press control
and national policy propaganda in Manchuria. They decided to start advertising agency
business on the side for the stability of management, referring to the former model of Dentsu.
Acquiring support from Nikka-sha in Osaka, Koku-tsu also launched on advertising agency
division.

At first, Nikka-sha was cooperative, but after a while it didn’t go as Koku-tsu had planned
and they separated with each other. Then Koku-tsu gave up advertising agency and
specialized in propaganda company. This process reveals the reality of advertising business in

China and Manchuria as well as the history of news agencies.



